A Short History of Bryston Ltd.

   Bryston began in Feb. 1962 as a custom electronics manufacturer, making products for a number of OEM accounts.  The original founders, Anthony Bauer, Stan RYbb and John STONeborough, lent the first letters of their last names to make up the company name.  Among the products the company made in the first years were electronic safety-flasher control units for the TTC, a blood testing apparatus called the Aggregometer for Dr. Fraser Mustard, controls for industrial-size dishwashing machines, and a number of other projects.

   In 1967, John W. Russell, a US NASA engineer, was laid off along with 3500-4000 others, and felt the purchase of a Canadian business was his best option. He bought Bryston that year, and his second son Christopher joined the company.  Chris Russell’s interest in audio electronics soon led him to experiment with making audio products under the company’s brand name.  

   His first product, an audio amplifier called the PRO-3, was sold to a Toronto Sound Studio for use in their mastering suites, in 1973.  John D. and Brian Russell, the first and third sons, joined the firm soon afterward, and the product was launched into the US and Canadian market for both home and professional audio.  Around the same time, a fourth member of the team, James Tanner, brought a strong ability for marketing into the Bryston organization.

   The amplifiers did well in their initial foray into the marketplace, and were soon joined by a larger product, the model 4B, which in updated format is still a part of the lineup today. In 1977, an audio review publication in the US pronounced the 4B the ‘best amplifier in the world, regardless of price’.  Bryston became a well-recognized name in the audio industry, and demand exceeded production capacity. 

   As time went on, the line included other products, including a preamplifier, smaller amplifiers, and various audio accessories. Bryston chose as one of its primary tasks the demonstration of the highest possible reliability of all its products, and as part of that concept introduced long warranty coverage, including on its professional models. This was something new at the time, and had its intended effect of further reinforcing Bryston’s reputation of a builder of ‘bullet-proof’ audio components.

   Through the next few years, Bryston solidified its market position with a number of policies. These included; constant research and development programs to improve both the measured performance and the demonstrated reliability of the product, an aggressive program of quality control of parts and assemblies, hand construction to ensure both an attractive and consistent product, a comprehensive program of employee input and environmental improvement, both inside and outside the factory. This last made a statement about Bryston’s commitment to both responsible manufacturing and our employee’s health and comfort.

In the early 1990s, Bryston made 2 changes which have resulted in a very strong worldwide following: 

   First, we expanded the warranty on all Bryston products; even those already sold, to 20 years including parts, labor and return shipping. This warranty is fully transferable.  

   Second, we introduced a new lineup of products, which had a signature designation, ‘ST’, to indicate the final realization of a performance improvement program, which placed Bryston’s products at the forefront of sonic quality in the entire industry.  The initials, of our foremost Engineer Stuart Taylor, brought a human face to the Bryston performance equation.  This project has resulted in Bryston’s products being solidly accepted into two perceived disparate marketplaces with the same product. Previously, the professional market had been seen as requiring rugged but rather unrefined products, and the needs of the home audio market had been assumed to produce highly refined but less rugged hardware. For the first time, these needs could be served, in extremely credible manner, by the exact same product.

  Since that time, and up to the present, Bryston audio components are seen as desirable in both the production and reproduction of high quality sound.  The company has teamed up with a British loudspeaker company to establish a very strong following in Film and Music production, to the extent that most music CDs and the large majority of first-run Hollywood films are now ‘mastered’, (originally recorded), on Bryston electronics.  Bryston has also introduced well-received hardware devoted to the Home Theater market, the fastest-expanding part of the audio industry.

   Bryston’s commitment to the community has seen the company become involved at a level of approximately $20,000 per year in charitable donations, and also in sponsoring acts for a local free-to-the-public Summer Music Festival. The executives take an active role in directing and contributing to local organizations aimed at assisting local citizens and promoting community safety.  

